FOXSLEE

eCommerce
Website Audit

Actionable advice on how to engage your

website visitors and inspire them to buy!
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Great!

We’'re thrilled that you downloaded an example

of the ecommerce website audit report.

There’s two things we must address about
the data on the following pages...

1. The data shown in this report is from a real website audit. By taking swift
action based on the recommendations contained within this report, our

client increased their monthly revenue through the site by over 200%.

For privacy purposes, we have blurred out information that would

identity the client in question.

2 As a sneak peek, we have shown you just over 10 pages of the audit

report, instead of the 40 odd pages that the audit can sometimes be.
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Here are the scores for your site:

76/100

Home Page GOOD

Fo)

100/100

Site Search GREAT

9

59/100

| GOOD_

| GREAT
EE Product Listing Pages e
ﬁ’g Product Detail Page &00
w Cart & Checkout 20106
@ Confirmation Page e/ 100
n‘{nn Tracking & Reporting w
K| Legal 100/100

Impact Rating:

Our audit factors range from high impact to low impact based on how much they can influence
the way your website converts visitors into leads and customers, performance, security and your
rankings in search engine results.

Apply the recommendations below to help your site look nicer, run faster, rank better and start
converting more visitors into customers.
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Home Page 76 /100

The homepage can be thought of as the storefront for your e-commerce site. Therefore, it needs
to reflect who you are and what you sell. This is where you draw and engage your visitors to view
and order your products.

WWW Resolve ®Passed 42 High Impact

Search engines consider example.com and www.example.com to be different. Unless you use a
WWW Resolve, you could be penalized for duplicate content.

Sitemap.xml File ©Passed  #Ta Medium Impact

A sitemap is a file that lists the pages in your site to help search engines find them easily. The
sitemap is generated automatically so you don't have to manually update it.

(D) Learn More

Most content management systems like WordPress, Joomla and Drupal have plugins or
addons to dynamically create sitemaps. You can also use a free service like XML-Sitemaps
to create a sitemap.xml file and submit it to search engines.

Google Analytics / Tag Manager ©Passed  #A High Impact

Analytics help you better understand your visitors and customers to improve engagement,
usability and drive sales. Google Analytics & Tag Manager are popular free services.

(D Learn More

Visit the Google Analytics site or Google Tag Manager page to learn more about how it can
help your business.

Google Business Profile (GBP) ®Passed  #2A High Impact

Google Business Profile gets you in front of customers who are looking to buy. You'll stand out,
whether people are looking for you on Google Search or Maps.
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Brand in Page Title OFailed  #Ta Medium Impact

Having your brand or company name in your title tag is an easy way to build brand awareness
and help searchers find your business by name.

Recommended Action

Add your brand / company name at the end of your meta title tag.

(D) Learn More

If a person is searching for your brand or company, you should have more than a few
places where that name or brand is mentioned. That is why we highly recommend adding
the company name at the end of the title tag on your home, about and contact us pages.

Open Graph OFailed  #T% Medium Impact

Open Graph tags when used on your website allow you to control how and what content shows
up when a link from your site is shared on Social Media sites like Facebook or Twitter.

») Recommended Action
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Need to convert
more VisItors
INto customers?

Schedule Your eCommerce
Consultation via our website

or call us now on 03 9043 1039

foxandlee.com.au




